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NEARLY 500 ATTENDEES AT FOUNDATON FOR JEWISH CAMP 
LEADERS ASSEMBLY

Jewish Camp Directors, Scholars, Business Executives, Philanthropists, Community Leaders Convene To Celebrate Jewish Summer Camp 
And The Important Role It Plays In Jewish Life

*********

(Jersey City, NJ, March 17, 2008) – At the Foundation for Jewish Camp (FJC) Leaders Assembly 2008, a national two-day conference held in Jersey City, NJ this week, the message was crystal clear:  a Jewish summer camp experience for children and teens has a profoundly positive impact on their adult Jewish identity.  But, with only about 10 percent of some 700,000 Jewish children across North America participating in such an experience, there are significant challenges and opportunities confronting the industry. 
Imagining how to address these challenges and opportunities, with the goal of vastly increasing Jewish summer camp enrollment, was the singular focus of the Leaders Assembly, which drew 500 people from across the country.
Jerry Silverman, FJC President, said, “All Jewish children deserve the ‘wow’ experience of Jewish camp.  Jewish camp is a critical element of every Jewish child’s Jewish education.  It is transformative.  That is our message.  That is our product, and it’s a very good one.  But we can always make it even better.  The ideas that flowed out of this Leaders Assembly will significantly shape the future of the Jewish summer camp movement.”
The unique biannual conference is the only gathering of the national community of Jewish residential camping leadership.  Among those attending were 100 camp directors from Jewish summer camps across North America, representing all expressions of Jewish life.  Douglas Reeves, CEO and founder of The Leadership and Learning Center, an international organization dedicated to improving student achievement and educational equity, delivered the keynote address at the opening session. 
The two-day program, which officially kicked off the 10th anniversary of FJC, was driven by the theme “Imagine.”  Participants discussed ways for Jewish summer camps to create life-changing experiences for their campers, remain competitive with other summer camp programs, and strengthen their ties both within the wider Jewish community.
The Leaders Assembly also explored how camps can develop ties with their local communities through charitable service, which was highlighted by the announcement of a major national blood drive program during camp season under the theme “Repair the World One Pint at a Time.”
 “Jewish camping gives Jewish kids Jewish community,” declared Elisa Spungen Bildner, who co-founded FJC and serves as co-chairman of its Board of Trustees with her husband Robert Bildner.  “That's why it works. And, that's a flavor Jews, and Jewish kids, will always crave.” 

Added Mr. Bildner:  “We’ve had to deal with many changes since the Foundation was created, including those in the summer experiences demanded by Jewish children and their families.  Jewish children’s interests have been expanding at a frenetic pace...We want and need superb programming to address these interests.”   

This was one of the challenges presented to attendees by Skip Vichness, chairman of the FJC Board of Directors.  “I truly believe we are at Jewish camp’s moment in time,” he said.  Yet, he stressed that if “we are a Jewish camp movement, then our joint collaborative goal should be to expose as many Jewish children to the magic of Jewish camp.  Our challenge together is what we need to focus on in order to move towards achieving this goal.”

The conference introduced two new FJC initiatives—The Specialty Camp Incubator and the JWest Campership Program—that are designed to achieve the goal of exposing more youths to Jewish summer camp.  The Specialty Camp Incubator will develop and launch four new Jewish residential specialty summer camps that cater to specific interests, such as academics or sports, each with the capacity to serve 550 campers per summer.  The JWest Campership Program encourages Jewish parents and children in the western United States to choose Jewish overnight camp this summer through cash incentives of up to $1,800 for first-time participants.  The programs, both launching this year, have been made possible through grants from the Jim Joseph Foundation.
FJC is employing several innovative marketing strategies to promote JWest, including a viral program that employs word-of-mouth messaging to penetrate the unaffiliated Jewish community.  It is believed that this is the first attempt by a national Jewish organization to adopt viral marketing as part of its comprehensive marketing strategy.  
In keeping with FJC’s innovative practice of incorporating ideas from the for-profit world, the conference also addressed managerial topics such effective fiscal management, marketing, communications, human resources, customer relations, and camper retention strategies, in sessions led by successful leaders of business, media, education, nonprofit, and Jewish organizations.
About the Foundation for Jewish Camp

The Foundation for Jewish Camp, a public foundation, is the only national organization dedicated to nonprofit Jewish resident camps, advancing program and leadership excellence in camps and access to vibrant Jewish experiences for campers. The Foundation helps raise awareness and support for Jewish summer camps, highlighting their successful track record for building powerful Jewish commitment in young Jews, ensuring future Jewish continuity. FJC works with more than 150 camps, 65,000 campers, and 10,000 counselors across North America to further its mission. www.jewishcamping.org
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